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[bookmark: _GoBack]Marketing activities can have a very thin line between persuasion and manipulation. It could be difficult sometimes to determine whether the corporate are genuinely marketing and persuading their targets to purchase their products or services, or they are actually manipulation them. In this area, there could be room for subjective ethics. Some marketing tactics can be very legal but unethical at the same time. The marketing strategies can take advantage of uninformed populace which may be legal but unethical (Weiss, 2014). Therefore even though a tactic is perfectly legal, there can be ethical concerns surrounding the tactic employed. 
A Leader from the news chosen for this assignment is one from a particular bank (name withheld) who advertised and persuaded teens to open credit accounts in 2015. In the bank’s advert, it promised high returns and promised loans that would enable teens to achieve their dreams. This advert run multiple times on TV and gained momentum and persuaded several teens who were hungry for financial freedom. The advert did not reveal the high interests that would be involved when repaying the loans. According to law advertising is perfectly legal. However, the act in this case was unethical. The leaders, especially the one in charge of marketing was not honest hence acted unethically. He persuaded teens to open credit accounts and promised financial freedom without regard to the teen’s ability to service the loans considering the high interest rates. It is unethical to lure teens into opening accounts with promises of financial freedom regardless of the teens’ ability to repay the high interest debts. 
A case of a corporate leader in the news who acted illegally but morally is one from Nissan. The leader (name withheld) admitted to the public that the company had used unsafe parts supplied to them by Kobe steel and had already been used to in car hoods and doors. This may have been illegal according to company rules for it has the potential to ruin the company’s reputation and image. However, the action was moral as its clients became aware and alert regarding the safety issues of the cars they had bought from the dealer. 
The difference between the two actions is that; the bank leader in charge of marketing lured teens into opening credit accounts without regards to the teens ability to pay the high interest rates involved. Though legal, it is totally unethical to take advantage of uneducated consumers to fulfill corporate interests. Regarding the Nissan leader, the act of telling the truth to the public regardless of the action being illegal can be perceived as moral. The public was able to be alert and aware that some of their hoods and doors were not as safe because of the falsified data by Kobe Steel regarding safety of the products. 
The lessons that can be learned from these examples are that; some actions may be perfectly legal and unethical at the same time. And on the other hand, some actions may seem or be very illegal but ethical or moral at the same time (Singer, 2018).  In these examples, it is the end results that determine the moral status of the action. For instance, it is unethical take advantage of an uninformed segmentation of a population to reach the goals of a corporate. The result of this kind of advertising is more of regrets and frustrations by the teens. On the other hand, it may be illegal to disclose some information in a particular company but the end results serve for the good of the people.  As such, a legal action can be unethical and an illegal action can be ethical depending on the setting and the end results. 





References
Singer, A. E. (2018). Business Ethics and Strategy, Volumes I and II. Routledge.
Weiss, J. W. (2014). Business ethics: A stakeholder and issues management approach. Berrett-Koehler Publishers.





